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It’s all about 
people, connecting 
with them,  
& falling in love  
with them. —James Bull, Founder of Moving Brands
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that engage 
people
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What is the 
story at the 
heart of what 
we’re doing? 



Stories What we’re 
talking about

Autumn 
2017

Design  
for People

What are we doing?  

What’s unique about what 
we’re doing?  

Why should anyone care? 
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Audiences  
are people  
like you. 
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Facebook /  

Settings /  

Ads /  

Your Information 
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Specify your 
audience.  

Ideally, 3 
audiences. 

Audience
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At least 25 data points  

Goals 
Problems 
Desires 
Needs 
Dislikes 
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•What they think, drive,  
eat, wear 

•Beliefs: political,  
social, familial, cultural,  

•Where they live,  
shop, relax 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• Write for 5 minutes 



Write a paragraph 
directed to the 
specified audience 
with a specified 
purpose. 
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2 
What we’re 
talking about

Autumn 
2017

Design  
for People

• Write for 5 minutes 



Write a few 
sentences 
about specific 
outcomes. 
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• Write for 3 minutes 



Read it to 
a partner 
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• Read for 2 minutes 



Ask partner  
to guess your 
audience and 
specific 
purpose.
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• Feedback for 2 minutes 



Refine. 
Audience
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• Write down what clarity you have gained and action steps. 



Singular 
Idea 
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• Write down 1-2 sentences that clarify who, what, why and how. 



For [audience],  

[company or product] is the  

[frame of reference: what is it, 
a product or community, 
lifestyle, type of product, etc] 

that does [point of difference] 
because, 

[reason(s) to believe]. 
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talking about
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