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Brand Design 4:
Creating Culture

STRATEGIC COMMUNICATION DESIGN

SPRING 2018

Syllabus

COURSE DESCRIPTION
Great branding is more than graphic design, UI, or typography. It is a 
reflection of culture itself. The world is covered in logos and posters, 
signs and signals—each carefully contructed to convey a specific 
message. To be a designer in this context takes responsibility not only 
to please clients and build profitable businesses, but to the culture 
within which you are participating, and the greater landscape of a 
global conversation.

Course Objectives
The key competencies taught in this course are: 
 
Social & Cultural Impact: learn to explore and engage with a broader 
cultural conversation.

Design Skills: refine your visual design skills to a high level. Some 
aspects include: typography, color theory, visual heirarchy, grid-based 
design, rhythm, and using the golden ratio.

User-Centered Design: beyond simply considering your user, design 
for the larger context and create a meaningful, lasting impact in your 
community.

Ethical Foundation: where each student defines their passion and 
explores what is meaningful to them.

Design Process: where a systematic approach to building a project 
are practiced.

Constructive Criticism: projects are presented and discussed in a team 
setting. Students learn to receive and provide meaningful, useful feed 
back and talk about design in a professional context.

Team Dynamics: where teams learn to work on a shared challenge.

Instructor 
Daniel Braha 

braha@colorado.edu 
 
 
Meeting Time 
Wednesday 1:00 p.m. – 4:00 p.m. 
 
 
Office Hours 
By appointment

— 
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Class Experience
Creativity is a skill that takes practice. This course is organized into 5, 
3 week modules. Each module will be dedicated to a specific brand 
and focus on specific implementation/platform or media type. Each of 
these projects should result in rich portfolio and experience material. 

Students will build facility around solving creative challenges in 
groups of various size. Structured as part studio and part lab, students 
will work independently and in teams on a wide range of projects that 
improve the fundamental understanding and utilization of design in 
context and the solutions it provides. 

Students will learn to provide and receive constructive criticism, and 
iterate on design challenges in a variety of media. Students will be 
required to keep an online process journal, which will be synthesized 
as a series of portfolio pieces.

Course Deliverables
Students in this course will come away with a set of tools to:
•  Solve branding challenges in web design, print design and product 

design
• Utilize the power of branding archetypes
• Discover and communicate brand stories
• Create cohesive branding materials for organizations
• Work in teams of various size
• Give and receive constructive feedback
• Iterate on design
• Build a compelling online portfolio
• Speak confidently about branding, design, and creative solutions

Critiques
Your participation in critiques is an extremely important part of the 
course. Even if your project is not completed, it is required that you 
come to the critique to offer feedback on your classmates’ projects. 
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CU POLICIES & PROCEDURES 

Accommodation for Disabilities
If you qualify for accommodations because of a disability, please 
submit your accommodation letter from Disability Services to 
your faculty member in a timely manner so that your needs can be 
addressed.  Disability Services determines accommodations based on 
documented disabilities in the academic environment.  Information 
on requesting accommodations is located on the Disability Services 
website (www.colorado.edu/disabilityservices/students).  Contact Dis-
ability Services at 303-492-8671 or dsinfo@colorado.edu for further 
assistance.  If you have a temporary medical condition or injury, see 
Temporary Medical Conditions under the Students tab on the Disabili-
ty Services website and discuss your needs with your professor.

Religious Holidays
Campus policy regarding religious observances requires that faculty 
make every effort to deal reasonably and fairly with all students who, 
because of religious obligations, have conflicts with scheduled exams, 
assignments or required attendance. See the campus policy regard-
ing religious observances for full details.

Classroom Behavior
Students and faculty each have responsibility for maintaining an ap-
propriate learning environment. Those who fail to adhere to such be-
havioral standards may be subject to discipline. Professional courtesy 
and sensitivity are especially important with respect to individuals and 
topics dealing with race, color, national origin, sex, pregnancy, age, 
disability, creed, religion, sexual orientation, gender identity, gender 
expression, veteran status, political affiliation or political philosophy.  
Class rosters are provided to the instructor with the student's legal 
name. I will gladly honor your request to address you by an alternate 
name or gender pronoun. Please advise me of this preference early in 
the semester so that I may make appropriate changes to my records.  
For more information, see the policies on classroom behavior and the 
Student Code of Conduct.

Sexual Misconduct, Discrimination, Harassment and/or Related 
Retaliation
The University of Colorado Boulder (CU Boulder) is committed to 
maintaining a positive learning, working, and living environment. CU 
Boulder will not tolerate acts of sexual misconduct, discrimination, 
harassment or related retaliation against or by any employee or 
student.  CU’s Sexual Misconduct Policy prohibits sexual assault, 
sexual exploitation, sexual harassment, intimate partner abuse (dating 
or domestic violence), stalking or related retaliation. CU Boulder’s 
Discrimination and Harassment Policy prohibits discrimination, 
harassment or related retaliation based on race, color, national origin, 
sex, pregnancy, age, disability, creed, religion, sexual orientation, 
gender identity, gender expression, veteran status, political affiliation 
or political philosophy. Individuals who believe they have been 
subject to misconduct under either policy should contact the Office of 
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Institutional Equity and Compliance (OIEC) at 303-492-2127. Informa-
tion about the OIEC, the above referenced policies, and the campus 
resources available to assist individuals regarding sexual misconduct, 
discrimination, harassment or related retaliation can be found at the 
OIEC website.

Honor Code
All students enrolled in a University of Colorado Boulder course are 
responsible for knowing and adhering to the academic integrity 
policy. Violations of the policy may include: plagiarism, cheating, 
fabrication, lying, bribery, threat, unauthorized access to academic 
materials, clicker fraud, resubmission, and aiding academic dishones-
ty. All incidents of academic misconduct will be reported to the Honor 
Code Council (honor@colorado.edu; 303-735-2273). Students who 
are found responsible for violating the academic integrity policy will 
be subject to nonacademic sanctions from the Honor Code Council 
as well as academic sanctions from the faculty member. Additional 
information regarding the academic integrity policy can be found at 
the Honor Code Office website.
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